IR
- FEEREL SRR

102 06 7 21 p ket f ¢ i6

Wi pH 102& 067 21 p

ol R R R ES D T2745 0
B | B | £ | F ik
23 ©) AP A E N # o
Ex | BY o || Y (%)
K m Introduction to Design - 2+ 2 2 *‘ i Pi.;ké{;ﬁcﬁ' K "ﬂ' "a
BRT AR 40 e 2
E3 Bt £11 Sketch Studies - 4 3 3 FPIE .
iglé AAE(-) Basic Design | - + 3 3
#HO|EPE Painting - = 3 3 3
g ArEH(2) Basic Design |l - - 3 3 3
F2 * e Design History - 4 2 2
22 KHER Aesthetic Theories in Design = - 2 2
7 AlEEER (-) Lectures of Creative Design (- ) - + 1 1
s Al KA (Z) Lectures of Creative Design (= ) = - 1 1
2 AR KRS Design Culture and Idea = - 2 2
gy s o Apparel Formation and Rk PO AR > 2 B
PR () Manufacture I - = 3 |13 N e R
Apparel Formation and Fa& -
S B () PP - = 3 | 3| 3
, Manufacture TI
i v o v
FLFR Pose and Etiquette - 1 2 2 2
i
P s Textile Materials - 2+ 2 2 2
A 1 Color Planning - = 2 2 2
g
PR ERES () Advanced Apparel Formation 1 = 4 2 2 2
i
- ERRERS(C) Advanced Apparel Formation - - 5 2 2
I
-4 FAs R A A Make-up Design = 4 2 2 2
P Eaadlen Pl.annlng and Design of Fashion - . 5 2 2
Display
ZEERARF(-) Graduate Project = i, 3 3 3
L gu (=) Graduate Project b - 3 3 3
o et s Design and Application of Apparel | AR B ARE A 0 3
, AR IR B R = i o7 4k B e . .
S RERERT AT Dye and Finishing F 2|2 N L
RIS -
A JRET e Bk (- ) Computer Aided Fashion Design 1| - - 2 2 2
S if; PRET Mg (=) Computer Aided Fashion Design II| = i 2 2 2
EF | * ekt Design of Printed Fabric = T 2 2 2
. =L - -
i3 5 WA 5 8 Clothing product business and - ~ 2 2
7 marketing planning
¥ AR RERTEHA Analysis of Fashion Material z - 2 2
iz | 24 )
5 FRER AR (= ) Creation of Apparel Design | = i 2 2 2
24
A RERAIE(S) Creation of Apparel Design I z = 2 | 2 2
g N
ZRPATER(-) Draping Design | S 4 3 3 3
Lo
P TERF() Draping Design Il S = 3 3 3




BE | Bk | EA4 | FEL RMEK
w0 ow B A e L i =
£ | FY | APV (%)
B i Rl Design of Advanced and Custom » B 5 2 2
Apparel
. , Design and Application of A REREYHAR P E
2 Fe A 2k 2L 29 fk = 13 o7 33k B2~ R e
PR R Accessories - 2 2 2 BT AR AP e B R
s PO -
ER S Beauty Practice = 4 3 |3 3
"
= BARAH Hair Design = i 3 3 3
=
2% PRSI The‘Practlce of Color Make-up - ~ 3 3 3
3+ Design
g ARy d s The Practice of Hair Designing - = 3 3 3
;i Fohg AR Body Painting Design = 24 3 3 3
B |RERE R Design and Application of Wig z i, 2 2 2
A,\ . . .
RS A Design and Application of Overall - . 3 3 3
Modeling
PR ey Design and Application of Age . B 5 2 2
Modeling
, A Lecture Course of Fashion AR ERERHAR 0 3 E
& zacd - = T
F¥R L Practice - 2 3 3 |t peies A i 2 2
PRS0
L History of Fashion Design = 4 2 2
AAER R Basic Photography = + 2 12 2
A LE Visit and Learning Abroad = B 2 2
s
wy | P R Fashionable accessories design = - 2 2 2
;’ W peemy Psychology of Consumer z i 2 2
S P S Introduction to Fashion Brands = 4 2 2
AN SR Applied Japanese = = 2 2
26
5 mERhery Survey and Research of Fashion = - 2 2
A e Applied English = 4 2 | 2
SR S A e Brand Marketing and Media » . 5 2
Strategy
(A0S 112 Collection Design z - 2 2
B R R Practice of Workplace Culture of » ~ 5 2
Fashion
[
. BARBET2TAEA(F)U i B4 17 SRAFTR22EL - sPoBE26502 A - B b LEBTmo
2. FIFARRIFN AL EECER2 I- FRRGERFER248L B ULV ER2UEL EHETHERL26F4H)
3. LAY FF T(- ) F o AABVEEEHRLRERY T(Z)) e
ERSER I Fraek §§




